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HISTORY

In the winter months of 1851/1852, a provisional committee was formed with a view to organising a
photographic society in London. A catalyst to the project was an exhibition of over seven hundred
photographs in the gallery of the Society of Arts, which was of great general interest.

A public meeting was held on Thursday 20 January 1853 and The Photographic Society was formed using
mainly the Society of Arts for its meetings. In 1874 the name was changed to the Photographic Society of
Great Britain to reflect its growing importance and twenty years later it became The Royal Photographic
Society of Great Britain with the permission of Queen Victoria, which was maintained by subsequent
Monarchs. The Society was granted a Royal Charter in July 2004.



MAIN BRANDMARK

The new brandmark was created with the purpose of providing a fresh, unique and contemporary look and feel. This was achieved by the unique
customisation of The RPS characters and composition of its elements. It has been designed to allow for multiple colour variations and flexibility

(this will be addressed later in this document).

RPS

ROYAL
PHOTOGRAPHIC
SOCIETY

FILE NAMES:
RPS_Logo_BW
RPS_Logo_CMYK
RPS_Logo_Pantone
RPS_Logo_RGB
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The brandmark always sits within a

white square, and if sitting on white the
square still needs to be present to ensure
it does not overlap with background
photography or graphics.



THE ROYAL COAT OF ARMS

The Coat of Arms reflects The Royal Photographic Society’s standing as a Learned Society enjoying Royal patronage and it's contemporary attitude
with an historical bond.

The Royal Coat of Arms can be used as a stand alone mark for the purpose of validation but generally takes a secondary position to main brandmark.

*RPS *RPS

AL
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FILE NAMES:

RPS_RoyalCoatOfArms_BW ﬁ
RPS_RoyalCoatOfArms_CMYK P ‘*ﬁ%

RPS_RoyalCoatOfArms_RGB



CLEARANCE DISTANCE

To ensure prominence and legibility, The RPS logo is always surrounded by a recommend area of clear space. The clear space must remain free
of other elements, such as type, icons and graphics (but can include photography or flat colours).
The construction of the clear space area is based on the half width of the main brandmark highlighted in light grey.
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— FILE NAMES:
RPS_Logo_BW
RPS_Logo_CMYK
RPS_Logo_Pantone
RPS_Logo_RGB




LEGIBILITY

If a smaller logo is required we would advise testing to ensure legibility for print and/or any digital applications.

Please ensure the ‘Royal Photographic Society’ copy is always legible.

:RPS B>

PHOTOGRAPHIC
ROYAL SOCIETY
PHOTOGRAPHIC
SOC'ETY ;125mm X 42mm
.opt

56mm x 56mm
13pt

Sizes are based on the square area of the logo. Type size based on the wording

‘Royal Photographic Society’ and rounded to the nearest point size (pt).
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35mm x 35mm
8pt
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6pt
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20mm x 20mm
5pt



UNACCEPTABLE TREATMENTS

1. Do not present the brandmark in 3D, use a drop shadow or add other
accents to the identity.
2. Do not replace the brandmarks white square with a different colour.

ROYAL ROYAL
PHOTOGRAPHIC PHOTOGRAPHIC
SOCIETY X SOCIETY

1 2

3. Do not introduce new or use multiple colours to other elements
of the brandmark.
4. Do not remove any of the elements.

X X



COLOUR STRIP

The colour strip represents zoomed in pixels within a photographic image and the diversity of it's membership, both in country of residence and
photographic style/discipline. It forms a integral part of the design when used within core branded marketing, events or promotional material.

The colour strip represent pixels within a
photographic image.

It also provides a guide for all the potential
colours that can be implemented as part of
The RPS brand, in terms of their tone and

vibrancy.

This page examples how this colour bar
can be positioned.
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TYPOGRAPHY

It's essential that the typographic principles set out in the following section are followed carefully. Consistent typographic styling strengthens recognition of

The RPS brand and is key to ensure legibility and accessibility.

Avenir LT Std is available to buy from www.myfonts.com and should be used for all professionally printed materials. Avenir LT Std supported by Open Sans is
also used in The Society’s website. Raleway is a free web only alternative font and can be downloaded from www.google.com/fonts.

Print
Uppercase headings:
- Avenir LT Std 95 Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Sub headings and body:

« Avenir LT Std 85 Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890

- Avenir LT Std 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

« Avenir LT Std 55 Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890

Web

Uppercase/lowercase headings and sub headings:

+ Avenir LT Std 85 Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890

Sub headings:

« Avenir LT Std 85 Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

+ Avenir LT Std 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

« Avenir LT Std 55 Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890

Body:

- Open Sans Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklimnopqrstuvwxyz 1234567890

- Open Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890

Web alternative

Uppercase headings:

- Raleway Extrabold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 1234567890

Sub headings:

- Raleway Bold
DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

Body:

+ Raleway Medium
DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 1234567890



COLOUR PALETTE

The main brandmark colour is Pantone 640 (the core brand blue) and this is a fundamental feature of our visual identity. White also plays an important
part in our identity as we use white space confidently to create modern, eye-catching layouts prioritising the messaging and supporting photography.
Black is generally used for body text. There is a real push to steer away from too much use of black, as it feels too heavy and solemn.

Colour matching:

The Pantone® or CMYK references
should be used to match for correct
reproduction of the primary colours for all
printed communication, and RGB
references for web or digital applications.

Secondary colours:

The use of secondary colours is unlimited
and can be spot picked from a photo that
is complementary to the look and feel of
the front cover, poster, campaign, etc.
We advise following the colours
exampled on this page as a guide for

the general tone and vibrancy.

Primary brand colours: Distinctions colour references:

PANTONE: 640c PANTONE:
CMYK: 100, 11, 3, 16 Black 100%

RGB: 0, 130, 187 CMYK: 0, 0, 0, 100
HTML: 0082BB 7 RGB: 30, 30, 30

HTML: 1E1E1E

20%

WHITE 10% 20% 40% 60%

Examples of some secondary colours:

e



BRANDMARK - COLOUR APPLICATION

Due to the strong distinctive style of the brandmark, it allows a certain amount flexibility around the use of different colours.
Note: Any national or international marketing material that promotes the organisation as a whole must use the main brandmark.

Main brandmark: Colour variations:

THE

:RPS

LIJ ROYAL ROYAL ROYAL
I PHOTOGRAPHI|C PHOTOGRAPHIC PHOTOGRAPHI|C
I SOCIETY SOCIETY SOCIETY
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SOCIETY SOCIETY SOCIETY
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REGIONS, GROUPS & CHAPTERS

All Regions, Groups and Chapters brandmarks should only use primary colours. Three options for the Regions, Groups and Chapters brandmarks are
available as shown below. If sitting on an image the white square must be retained to ensure enough brandmark clearance. Regions, Groups and
Chapters brandmarks are available on request from The RPS.

Option 1: Option 2: Option 3:

L Ll L
tRPS tRPS RPS
- - ~
ROYAL THAMES VALLEY ROYAL THAMES VALLEY ROYAL THAMES VALLEY

PHOTOGRAPHIC PHOTOGRAPHIC PHOTOGRAPHIC
SOCETY REGION SOCETY REGION SOCETY REGION

*RPS . IRPS ... ERPS ...

ﬁﬁ;?IC-DGRAPH.C ATLANTIC ESS'AI'I(-)GRAPH.C ATLANTIC ﬁﬁ(‘;‘:}(_)GRAPH.C ATLANTIC

SOCETY CHAPTER SOCIETY CHAPTER SOCIETY CHAPTER

THE

RPS :RPS tRPS

el DOCUMENTARY protocraric  DOCUMENTARY protocrapnc  DOCUMENTARY

SOCETY m SOCIETY GROUP SOCETY GROUP




REGIONS, GROUPS & CHAPTERS SOCIAL

When using the mark on Social Media platforms, such as Facebook, please ensure you use the Region, Group, or Chapter
Social Media marks, which has the words ‘Royal Photographic Society’ presented on one line beneath the main mark. This
mark is specifically for use by Regions, Groups and Chapters on Social Media sites. Regions, Groups and Chapters Social
marks are avaiable on request from The RPS.

Region, Group, or Chapter Social Media mark The RPS Social Media mark

The RPS HQ is the only one allowed to use
The RPS main brandmark for Social Media

L purposes. All other Regional, Group or
I LLJ Chapter setups must use the version with the
I_ I blue bar and supporting text referencing their

ROYAL PHOTOGRAPHIC SOCIETY

setup. Note: Most social networks allow you to
add a descriptive title to the profile allowing
ROYAL you to expand the description of the Region,

PHOTOGRAPHIC _
AUDIO VISUAL SOCIETY | Group or Chapter




BRANDMARK — DISTINCTIONS

The Distinction brandmarks have their own unique colour.

Colour references: Distinctions:
PANTONE: 2905¢
CMYK: 45, 1,0, 1
RGB: 143, 202, 231 % %
ROYAL LICENTIATE ROYAL SCIENTIST
PHOTOGRAPHIC PHOTOGRAPHIC
SOCETY LRPS SOCETY QIS LRPS

PANTONE: 584c
CMYK: 21, 0, 85, 0
RGB: 206, 214, 75

tRPS

tRPS

:RPS

HTML: CED64B IMAGING IMAGING
ROYAL ASSOCIATE ROYAL SCIENTIST ROYAL SCIENTIST
PHOTOGRAPHIC PHOTOGRAPHIC PHOTOGRAPHIC
SOCETY ARPS SOCIETY AIS ARPS SOCIETY GIS ARPS

PANTONE: 2705c
CMYK: 40, 38,0, 0

RGB: 165, 164, 223 %
HTML: ASA4DF =

tRPS

tRPS

IMAGING
ROYAL FELLOW ROYAL FELLOW ROYAL SCIENTIST
PHOTOGRAPHC PHOTOGRAPHIC PHOTOGRAPHIC
SOCETY FRPS SOCIETY HonFRPS SOCIETY ASIS FRPS
FILE NAMES: RPS_ARPS_CMYK RPS_FRPS_CMYK

RPS_LRPS_CMYK
RPS_QIS_LRPS_CMYK

RPS_AIS_ARPS_CMYK
RPS_GIS_ARPS_CMYK

RPS_HonFRPS_CMYK
RPS_ASIS_FRPS_CMYK



VALIDATION BRANDMARK

Members may wish to use The Society’s logo and Coat of Arms a mark of validation on their our websites,

or other printed materials.

We have created a validation brand mark specifically for this purpose. This is the only instance were the band
mark and the Coat of Arms can be placed next to each other.

*RPS

ROYAL
PHOTOGRAPHIC
SOCIETY

FILE NAMES:
RPS_Logo_WithCrest_CMYK
RPS_Logo_WithCrest_RGB



SUB-BRANDS

A sub-brand is an activity or service with its own brand identity, distinct to the RPS brand, but related to it.

Along with our master RPS logo, we have a range of licensed ‘supported by’ sub-brand logos, as shown
below. These are the only logo/s approved for use other than the master logo.
Do not create your own logo or sub-brands for parts of RPS logo and copying this style.

NOTE: There are other ways of identifying a Region or Special
Interest Group which are outlined within this document. If you

would like help or advice, please contact the RPS.

FILE NAMES:

RPS-Supports-Branding-CMYK-01.eps
RPS-Supports-Branding-CMYK-02.eps
RPS-Supports-Branding-CMYK-03.eps
RPS-Supports-Branding-CMYK-04.eps



STATIONERY :RPS

ROYAL
PHOTOGRAPH|C
SOCEETY

Templates have been created with fixed weight and font sizes for Letterheads,
Comp-slips and Business cards.

tRPS

ROYAL
PHOTOGRAPH|C
SOCIETY

B © THE RPS, FENTON HOUSE, 122 WELLS ROAD, BATH BA2 3AH, UK t +44 (0)1225 325733 f +44 (0)1225 448688 www.rps.org reception@rps.org
SRS follow us _RPS like us VAT Registration Number GB 753 3057 41 Charity Number 1107831

w DR MICHAEL PRITCHARD FRPS
=y
= RPS Director-General
romaL
Sarr ™ t+44 (0)1225 325720
m +44 (0)7789 313332

michael.pritchard@rps.org

FI L E NAM ES. ﬁ THE RPS, FENTON HOUSE,

122 WELLS ROAD, BATH BA2 3AH, UK

WWW.ps.org reception@rps.org

RPS_Stationery_BusinessCard
H Il N En s @

RPS_Stationery _Compslip

RPS_Stationery_Letterhead
RPS_MSWord_Letterhead B IlN N BN H B EEEEEN W H BN

= THE RPS, FENTON HOUSE, 122 WELLS ROAD, BATH BA2 3AH, UK t +44 (0)1225 325733 f +44 (0)1225 448688 www.rps.org reception@rps.org
& follow us twitter.com/The_RPS like us facebook comiroyalphotographicsociety VAT Registration Number GB 753 3057 41 Charity Number 1107831



EMAIL SIGNATURE

We would not recommend using images in email signatures, as it can show up as multiple attachments on various email clients. If the main
brandmark or Distinction mark must be used, please follow guidelines below.

DR MICHAEL PRITCHARD FRPS

Director-General
t +44 (0)1225 325720 m +44 (0)7656 656789

WWW.Ips.org

The Royal Photographic Society, Fenton House, 122 Wells Road, Bath, BA2 3AH, UK
t +44 (0)1225 325733 VAT Registration No. GB 753 3057 41 Registered Charity No. 1107831

Any information contained herein or in any attachment(s) is intended only for the named recipient. Under no circumstances
should it be distributed, disclosed, copied or transmitted to other parties without the express permission of The Society. Any
views expressed in this message are those of the sender and may not reflect the views of The Royal Photographic Society. If you
are not the intended recipient please notify The Society immediately and delete it from your system. This email has been scanned
for viruses by MailDefender.

:RPS

ROYAL FELLOW

PHOTOGRAPHIC

SOCIETY FRPS




NAME BADGES

Badges have been considered to be legible from at all distances and colour coded to identify staff members. They will also apply the core brand
rules and understand that very long names, distinctions and titles may mean that the font sizes need adaptation. However, we ask that logo
placement, brand colour and the related distinction background colour always stay consistent.

Staff members: Example of a Distinction holder badge:

L DR MICHAEL L JOHN DOE
T PRITCHARD FRPS T Council Member

Director-General

ROYAL ROYAL
PHOTOGRAPHIC PHOTOGRAPHIC
SOCETY SOCIETY ASICI FRPS
Suggested size is 75mm x 35mm
L
I
|_
ROYAL
PHOTOGRAPHIC
SOCIETY




FOLDER - WORKSHOP

The brandmark should always be positioned in the top right corner of folder front covers, with the correct spacing based on half width of the
brandmark. The Royal Coat of Arms is placed on the back for the purpose of validation. Note: that text on the front is a 5% grey with Spot UV to

enhance the ‘Discover’ theme.

*RPS

THOTOGRAPHI
SCCETT

EE I N T mE |
Front Inside - insert

FILE NAMES:

RPS_Folder_NonCapacity



FOLDER - MEMBERS PACK

The brandmark should always be positioned in the top right corner of folder front covers, with the correct spacing based on half width of the
brandmark. The Royal Coat of Arms is placed on the back for the purpose validation. Note: that text on the front is a 10% grey with Spot UV to

enhance the ‘Discover’ theme.

£RPS
=g
LB | I EEEE 0 N | | -I-T‘_ 1 ma il BN N N EEEE 0 B N
Inside fold Back Front Inside - insert Inside fold
FILE NAMES:

RPS_Folder_DiscoveryNewMembers



CATALOGUE - COVERS

Colours for the brandmark, spine and any featured text must be a single spot picked colour from the predominant image. The title header must run
either along the bottom horizontally or vertically from bottom left to create minimal interference with cover image.
Coloured spines featured on the right hand side below, are merely a guide. We would recommend using different colours each year if possible.

Cover examples: Coloured spines:

e

SEI/ARE

INTERNATIONAL

THE NEW OLYMPUS PEN =
o o imaga W PENEPS = =
i e ]
.

A collection of spines created over a period of time
FILE NAMES: and how this relates to the colour strip brandmark.

RPS_PrintMaterials_IPE Colour strip element created from the brandmark.



CATALOGUE - SPREADS

Below is an example of a selected spot colour and how it can then carried through to internal pages. White text must be clearly legible on selected spot
colour and vice-versa. We advise steering clear of yellows, as they can be hard to read on white.

T
122 WELLS ROAD,
BATHBA2 3AH,

royalphotographicsociety

Front Cover imagy
Monika Dre

156 Itemational Print
201312014

Designed by
i oma.digtal co.uk

Printed by

Wincanton Printing Cormpary
wincarion pint.com

INTERNATIONAL

PRINT EXHIBITION

Front cover

SELECTORS

TIM FLACH Animal & Nature Photographer

BETSIE VAN DER MEER Contemporary Porait Photographer
GLAS MAY FRPS Contemporary Photographer

TONY WOROBIEC FRPS Landscape Pholographer

ACKNOWLEDGEMENTS
The Councilof The Royal Photographic Saciety vishes (0 express i appreciaton 0 the
a tendance on 13th and 14th Apil 2013 anc
ul ubmittd their work for
din photograpty.

1fyou wouid ke 10 receive detafs of mermbership andior be sent an enty form for next
year’s 185ih International Print Exhibition peass

Lorem psum dolor st amet, consectatur adisicing el sed do esmod tempr incidcunt
utabore at dolore magna algua. Ut enim ad minim veniam, quis nosirud exerciaton
ulameo laboris s ut allu ex ea commado consequat. DUS aute e dolor n
reprehendert in vokuptate velt esse cilum dolore eu fugiat nula pariaur. Excepteur s
occascal cupdatat non proident, suntin culpa quiofficia deserunt molit animid est ab

etur acipisicng e, sed do eiusmod tempor
aliua. Ut enim ad minim veriam, quis nosin

met,
+ dolore magna

Lorem psum dolo st ame, consectetur adipsicng el s do eiusmod empor
incicdunt utlabore e dolore magna aligua, Ut enim ad minim veriam, quis rosiru
exerciation ullmco laboris isiut iy ex ea commodo consequat. Duis aute rure.
dolor i reprehenderit n voluptate veit esse cilm dolore eu fugiat ulla paratu.

PREFACE

ROSEMARY WILMAN HoRFRPS
President, The Royal Photographic Society

SELECTORS

DAVID CAMPBELL
Partner, Alen & Overy LLP

the Society's year. Nearly as okd as The Sacisy isel, | expect and
hope that this,

Interatonal
Print Exibiton. The creatviy and skl shown in the collecton of

provoke comment and discussion,combining as it does
Gontemporary cuting edge and more tracitonel work It sl
imazes me thatthe firs Society Exhibtion was held in January

Alen & Overy
Is abe to support The Societ by hosting the 154th nteratonal
Print Extibiton.

1854, within monens of and barely a
year has been missed in s history. Scientifc mages were

oreat leaps aver the past year January 2011 saw Alen & Overy

atracting over 100 members
ofstaffin Landon. The Royal Photographic Sociey has inspired

for Science Exhbiion 2011 wil open at The Society's
headquarters, Fenton Ho

many
skl and as a result we have held taks, competions and courses
and have many more eventsinthe pipelne. I 5 great (0 see

e

ampl time for
considered. The selectors Tim Flach, Douglas May FRPS, Tony.
‘Worobiee FRPS, Betse van der Meer

Overy Award. This year the therme was ‘Challenging the Nori

notice due 0 the unavalabilty of Juia Fulerton-Batte), chaired
by Nick Scott FRPS, coring fom varied protograptic

change. Allen & Overy wanis 10 celebrate how new deas have
made a posiive impact, where change has been seen as an

the entres. Thi resued i a successtul selecion process, for
which | hark them all. To enhance the diversiy of the selected

poor o or renewal

The winner o one of our interal photography compeitons,

images,
2 images which they el siongly shouk be included, tis is
Intended to increase the breadthof the work selected.

e Sace vy g 0 cuepas, A& vy L, P for e

Yin, alongside Alen & Overy
partner Eieen Kellher had the hanou of atiencing he fnal
jucging of the Al & Overy avard this year. Together they chose
José Ramin Moreno from Spain as the overall wimer. His image
‘ABrasieira, powerfuly reflcts a place whero tradional mess

e Bsopsgae, London o open e ibon T v el emed

by side.

Thank you to everyore who ertered and congratuations go 1o
the successtul photographers, partcuary the averd winners. s
a signiicantachievement (0 be selected and many excellnt

of this catalogue, providng an excellet dispiay of the images,
although for me seeing the prints onthe walis 6l he best way 1o

images and we look fonward o receiving your enty nexd year.
Wishing o continue o encouage younger photographers, The
Societ has awarded free membershipfor e year 0 the

8 selected extibitors under the age of 5. My thanks also go 0
Olympus UK Lid for donating an Olympus PEN for the Gold
Under 25 Award.

Text spread

Allen & Overy.
major centres around the word, We are ncreditly proud to be
Supporting an extibiion of this qualy.

23



CATALOGUE - SPREADS

STEVE BRABNER LRPS s
Buffalo Road

. steven-brabner. o,k

Xerspers o dolit asqui unt
recus veigenhicis
raturii dexatilc qua
R ot
porumauas aut sunds as
volecepea nupa wlo
volor sims.

Bero conse evercis vokm Qi unt, sum arum altae ri, teimet us

Awards spread

JENNY SMITHLRPS ux
‘stormy Roads

i jernysmith.co.k

o asquiunt

dolore cor aut

per
Oficia nus, quia doluptae

atencio

Nequam

sandand

andiaiquidus i voupuit alis

bore, sunt iuptur
adi vellpt

harum e

cianit ea volo voor simus.

Bero conse evercis volum quidunt, sum arum alae i, enimet ius.

STEVE BRABNER
Bufak Road

JENNY HBBERT s
Hard Times for Polar Bears

CHRIS PALMER ARPS s
Icelandic Pony.

Selected spread

GE XIAD ARPS i
Elephant

24



JOURNAL - COVERS

Colours can be spot picked to compliment the cover image, then applied to the spine and brandmark. The cover title ‘Journal’ can have a vertical and

horizontal position. A guide template has been created with required sizes for the brandmark, type and colour spine overlapping both front and back
cover.

Cover examples: Template file:

Back Front

JOURNAL

;

Colour Spine (10mm overlap on front and back)

FILE NAMES:

RPS_PrintMaterials_Journal



JOURNAL - SPREADS

Category header and page numbers are influenced by the chosen colour selected for the front cover. Quotes or accreditations can also be

highlighted in the chosen colour. We recommend all article title headlines are in black as this does not interfere, clash or overpower images

throughout the Journal.

Front cover

:RPS &

ROYAL
PHOTOGRAPHIC
SOCETY

didaectbishgcom
st S & Proheton g

CONTENTS

FEATURES

396 cutural Geography
‘SIMON ROBERTS FRPS
‘Simon Roberts discusses
Prerdom,fis latest project

Conousng g JENIFER

landscape

404 Treated with Respect
PETER HAYES FRPS

the Photbgrapher i Residence

anerssngacipbisning com

“aoursanza

+aa 7920 5106

Werberstio SWONBES
oy

inBirmingham

408 pushing the Boundaries.
FENTON HOUSE EXHIBITION
Ncki Guynn-Jones FRPS.

S Presdart ROY ROBERTSON 4
roneS presiden@oscry 410 swon

RS merusiarps o winner, Mandy Barker, highights
Vice resdntDEREK BRICH ASSIS v il

et

2011 Japanese tsuram

s, o e

e do o AFPS

'DAVID ALAN HARVEY AND
STUART SMITH

Brian Stepioe FRPS shares
His experience of the

recent Magnum Pholobook
Masterciass

416 Fromwinin
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GROUP PUBLICATION — COVERS

Colours can be spot picked to compliment the cover image and then be applied to the spine and brandmark. The title header must run either
horizontally along the bottom or vertically from bottom left to ensure minimal interference with cover image.

Cover examples: Template file:
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Back Front

Colour Spine (10mm overlap on front and back)

FILE NAMES:
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GROUP PUBLICATION — SPREADS

Category header and page numbers are influenced by the chosen colour selected for the front cover. Quotes or creditations can also be highlighted in
the chosen colour. We recommend all article headlines are in black, so as not to interfere, clash or overpower images throughout the publication.
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REGIONS, GROUPS & CHAPTERS
STATIONERY & NEWSLETTERS

The Regions, Groups and Chapters letterhead is based on The RPS’s letterhead. Note: the footer address line should be adjusted to reflect contact

details relevant to the individual Region, Group or Chapter.

Domestic printing

If possible, when printing out the

MS letterhead using a domestic printer
please check that you are printing
without boarders and margins. This can
be found in your printer

properties.

FILE NAMES:
RPS_RegionsGroupsChapters_L etterhead
RPS_RegionsGroupsChapters_Newsletter
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A5 MARKETING CARDS

All examples are identical in styling apart from the use of colour. The blue version should be used for any national or international marketing
campaigns that promotes the entire RPS organisation. Colour variations should be used for Regional or Group campaigns and the circle device can
be used to highlight key sales information and dates.
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LECTURES / PORTFOLIO REVIEWS

The Royal Photographic Society event is organised in
partnership with the University of West of England and
supported by The Photographic Angle and Watershed.

LECTURES

Chris Floyd, Rhea Thierstein, Olivia Gideon Thomson,
Laura Pannack, Kate Peters and Toby Smith will be
discussing their work in the Photography industry and how
the marriage of creativity and commerce works for them.

PORTFOLIO REVIEWERS

Clare Hewitt, Ben Roberts, Anthony Holland Parkin,
Steve Ledger-Lomas, Angus Fraser, Roger Tooth,
Thom Atkinson, Ashley Jouhar, Zoe Whishaw

FOR FURTHER INFORMATION &
TO BOOK ONLINE www.rps.org / CPC2013
+44(0)1225 325733 reception@rps.org
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BANNER STANDS

There are two layout applications - full width and montage. The fourth banner shows an example of a bespoke coloured application using a spot

colour from the main image.
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POWERPOINT OR KEYNOTE

Whenever possible when creating PowerPoint or KeyNote presentations, the correct font (Avenir) and weights should be used.
If Avenir is not available Arial can be used as a substitute. When using Avenir, and transferring presentation to another computer, please remember

that the font will be lost if not exported as a stand alone presentation file.

PRESENTATION TITLE GOES HERE
10/08/2013
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FILE NAMES:
RPS_MSPowerPoint_Prestation
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Duis autem velaueum iriure dolor

Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit.

In vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.

TEXT & IMAGE

Velaueum iriure dolor wisi enim ad minim
veniam, qunostrud exerci tatio nullamcor
per suscipit lobortis utaliquip dexea
commoda consequat dolor.

Duis autem veleum
Tiriure dolor in hendreritn vulputate velit esse molet
stie consequat, velillum dolore eufeugiat nulla
faciled isis at vereros doloriumet

Accumsanet iusto odiodignissim quiblandit praesent
luptatum zzril delenit sed augueuis dolore nullaciled
molestie consequat, velillum dolore sed dolorium
hendreritn wiputate velit esse molestie consequat,
velillum dolore euf labore.
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SCREEN SAVERS

Two versions of a RPS screen saver have been created, both with and without an image. Images used on any RPS owned computers must have been
taken by a Society Member. If using plain background the colour bar must be used at the base and the brandmark is always placed top right. A slide
show of images can be used each slide must be prepared with the brandmark and photographers accreditation.

FILE NAMES:

RPS_Desktops



SOCIAL MEDIA — BRANDMARKS

Two versions of the brandmark have been created for Facebook and other social media sites. On the left is the main RPS brandmark, and on the right
hand side is a the application using Region, Group or Chapter information (with the secondary brandmark application). Facebook hero images must be
single images with the photographer credited where relevant. The hero image can also be used to advertise the latest campaigns.

facebook

facebook

The Royal Photographic Society
is on Facebook.

The Royal Photographic Society

is on Facebook.
To connect with The Royal Photographic Society, sign up for Facebook today.

To connect with The Roval Photographic Society, sign up for Facebook today.
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WEBSITE

The website has been designed to be open, fresh and inviting. It should feature photography throughout and all text content should be well considered
and be of maximum value to its users. The colour ‘pixel’ bar should feature on all pages globally in the footer. Microsites should use the main site as a

guide for all styling and the brand fonts must be used in the coding. The brandmark clearance distance rule for the website allows for graphics to
encroach the clearance distance.

Mayin London
Ths Moy

= I
ROYAL

Y Search The RPS
PHOTOGRAPHIC
THE RPS SOCTY
-
Membership  Regions & Chapters  Special Interest Groups  Learning  Events itions & Competi istincti Awards

We offe a rmber of dffersct bursary ch
BURSARIES

“The RPS have 8 commitment to supporting and
nurturing emerging photographic talent, and | have
‘exporienced first hand the way in whi
implomont thoso ambitions ™

Menbartip Events

Regons & Chpsers Exhion & Competicns

o e The Royal Photographic Society is a membership organisation that promotes the Art & Science of CONNECT WITH US

i e Photography. Whatever your level of experience or knowledge, we're here to guide you on your o o
journey as a photographer. About The RPS —

UPCOMING EVENTS

Endoon Exnbron Exnbton
155th Intemational Print Scottish Members Print RPS Members' Biennial -
Exhibition in Denbighshire Exhibition

Royal Albert Hall
North Wales Scotland London (Selected dates)

What the exper

ts are saying Get the latest
PHOTOGRAPHY BLOGS FROM EXPERTS THE RPS NEWS

VSRR, EPFTTTE ~
= - R




